Social Media for Preneed LIC Conference: November 3, 2010

Robin Heppell presents . ..

—

Social Meadl

Preneed
For Your Clients & Your Company

) fOr

W)

Jeereracy

EIC

AP i
Courngi 1

Future of Preneed - Online?

1 Person’s Observation...

« Pit Bulls & Golden Retrievers

* On the web, its more
Near-Need than Pre

« Still need information -’
online for Pre-Need Z
Info Seekers

 Direct Mail can still
feed the Pit Bulls

Preneed fejerrols.com
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The Old "Pre-Zone”
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Social Media for Preneed LIC Conference: November 3, 2010

Goals For Social Media Strategy

« Build and Nurture Relationships

» Be a Helpful Member of your (Online)
Community

+ Have your Desired Outcome in Mind _‘

« Remember: Use whatever modality
is easiest for you to get started

Preneedefesrals.com

Your Syndicated Media Network

= & @
N\

Desired Destination — Your Platform:

* Webpage (not just your home page)
* Opt in / Registration Form
* Helpful Information / Resource Guide

Preneedefesrals.com
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Social Media for Preneed LIC Conference: November 3, 2010

Starting your Social Media Strategy

Create Your Virtual Marketing Platform

» Website or Blog + Online Profiles
Aggregate Helpful / Useful Information

* Piggy back or get ideas from others content
Interact with your community

« Offer birthday wishes, comment on people’s
success, offer encouragement, upload photos

Publish Content on a regular basis

Preneedeferiols.com

Aggregate Specific Information

« Google Reader

« All your favorite websites in one place
» Google Alerts

+ Real-time notifications from blogs, news sources, websites
* iGoogle Dashboard

» Your own “wire service” for latest news

r
iGoogle e,

ial gadgets to post updates and play games with friends.
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Social Media for Preneed LIC Conference: November 3, 2010

What To & How To Write

Pfeﬂ!@d&%ﬂ%rmli,mﬂl Social Media for Preneed: 101

Ideq Brainstorming Sheet: Articles & Newsletters

funeal Relted Topcs Aride Format:

« Gemaion Pt . How, & What If

Ao, Resul (Case Study)
Asked Questions

.
+ Guidelnes / Templates
+ Inerview fomat

Acion Plan:
+ Upload to Blg / Wiebsie
+ Submit ik on Facebook
+ Engage Reades to Comment
+ Respond to Comments
+ Bookmark with Social Bookmarks

« Digial Photography Tis
+ Food Gt Baskets

Social Media Action Plan

What to Talk
About

Social
Media
Strategy

Prenced ieferials.com

Robin Heppell © 2010 www.PreneedReferrals.com

Page 5



Social Media for Preneed

[5.00M  Social Media for Preneed: 101

Social Media Action

LIC Conference: November 3, 2010

Social Nedia Strategy — Quick Start

Where You Need To Be

How To Grow Your Network

Tacebook
Q Personal Profe
O Company Page

Taceboak - (Requst Fiend)
3 Check rends of most popular friends (ight-lic)
3 Check groups: Local, Busines+ Friend’s Groups

lnkedn
Q Personal Account
O Company Account

inkedin: - (Iite © Connect)
O Check “Classmates” tab
O Search & Check Loaal Groups

Toiter

Q Personal Account
Q) Company Account
0 0bit Account

Twiter — (Folow — don't need to be invted)

Q3 “Find Peaple” Seach: iy / Town / Aiport Code
O Kight Column Search: e in (four Town / Code)
O3 Tuellow.com — Check “Tuellowhood”

Opton 1: Gonnect Profes Togethr

0 Persoal: Facsbosk > Tuiter > Linkedln
Q0 Company: Facebook > Twitter

Option : Ping

O Gonnect All Personal Accouns

O3 Connect Facebook & Twitter

Wotes: For all 3 service, use “Find Friends / Contacs” +
you can upload a GV fle from Outook o CRH program.
After Completing Profies, go to:

htp/fwitter gradercom

htp/facebool graderom

Remember: Respond to mail and direct messages

What To Talk About

How To “D0” Social Media

0 Watch Tutorial Informaton Efciency
it o funeralfutarist.com/create-your-owneire-sevce/

U Greate “iformation Dashboard”
Senirs Guide
Estate Planning

End of Lie

Nursing Homes

Hospice

Elder Gare

Grief

Your Town, Stte / Prov

Heppell's 4 Quarters Strategy - Facebook

25%: Personal Updates (Facebook or Ping.FM)
« Show that you are a family person, good member
o the community, add photos of locl events
28%: Liking, Commenting on Others
* Congratate, Birthday Wishes
28%: Disseminating Useul Information
Use “Information Dashboard™
28%: Business Updates & Event Promotions
* Use an indiect tone when taling about work
* Use Facebook Ads to promote Events

crsP o

T T Ty

Page 2015
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vent Promotion Strategy

Fvent Promation Checklist

Event:

‘ Date(s):

Location: ‘ Coordinator:

Event Details & Description:

Why should people attend (What prablem are yau soing:

What are they going (0 larn (How will it benefit attndees)

What i your desed outcame (Leads, Appoinment, eic)

[ Date Task Husigned to | Compleed
90 St the Date

) Wite Related Artide

[ Greate Facebook Event

reate Press Release (Convert Artce]

irculte: PR, Promo Poster, & Cover Letter to Churches, etc.

ubmit & Post Artce: Online PR sites, Local Media, Your site

ace Announcements on Cragslist, Ki UsedEverywhere

Phane Churches & Groups 1o see if they need more Postrs

Greate Facebook Ad for Targeted Demograhic

Socil Hedia Mentions

Event Day: All participants know their roles

Wiite Recap of Event: Post on Website, Facebook

]

Send Thank You cards to presenters, organizers, facilators

2 Start editng video — upload as soon as possle
7 Repurpase Yideo segments to YouTube, Facebook

Other Dutes

Video Record Presentation: [Take Photos

Edit Video & Upload: [ Take Phots:

Page 3ot
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Social Media for Preneed

LIC Conference

Online Video Marketing

: November 3, 2010

Preneed e erecls.com

Social Media for Preneed

10X10 Q& A Formula

Preneedeforral:.com

Social Media for Preneed

Most Frequently Asked Questions
sk The Director)

Onine Video Marketing Strategy for Funeral Homes

Questions Client Families Should Ask Main Topic:

(They dont know what they don' know)

Destination URL:

Notrecessarly your homo

Video Titles: kepuorce

151 Use | Pip o Separte, hen Fim name f spsrcprits, 0 Characers M, have 1 or 2.t 32 cr.

1

‘ 3

2

‘ 4

Description:

oy

Tags:

What You Need. ..

What To Do...

Video File Name:

Q2 Write out all of the Questons and Answers

00 Record the Videos

Q0 Greate 3 or 4 PowerPoin

for eah question

02 Upload o Video Sharing Sites via TubeMogul

0 Saeen capture sofware (Camtasa  Jing)

Q Tt videos: Funeral Questions [Giy] | [Question]

Q3 TubeMogulcom account for Video Sharing

Q3 Place URL at the begining of each descripion

O Purchase URL (Ciy]Funerafact.com

0 Repurpose witen FAQs as artides / blog posts

©2010 Robin Heppol, CFSP.

162010 Pre-Nesd Cenference. Pages ol

©2010 Rebin Heppel, CFS

P. LIC 2010 ProNees Conference

preweeur” < e

Advanced Marketing Strategies

Interview Local “End of Life"” Experts
» Get more exposure and credibility “by association”

» The most specific, focused advertising available:
+ Location, Age, Gender, Marital Status, Interests

« Test Headlines / Offers
+ Use Google Adwords or Banner Ads for initial testing

Integrate Offline Marketing

« Use Direct Mail to “Sell the Click”

» Facebook Ads
» Split Test
* PURLs

« Personalized URLs: curiosity makes them click

Preneed fejerrols.com
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Social Media for Preneed LIC Conference: November 3, 2010

Corporate Social Media

Dual Purpose Qutcome:

« Draw company in closer, knock down
communication barriers

* Build trust with public through transparency
Are you the right person - if not, who is?
Like before, start with what is easiest for you

Facebook may not be the first choice: Blog
should be your Social Platform

Build your network, Control the conversation,
Act fast when needed

Preneedeferiols.com

Corp. Preneed Social Media Ideas

» Weekly / Monthly Address

» Ask the CEO

« Interviews with staff, clients, reps

» Sales tips from the field

» Repurpose Newsletter content (even past)
» Distribute content to clients

» Contests (where permitted by law )

Preneedeferiols.com
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Social Media for Preneed LIC Conference: November 3, 2010

Services Available

Corporate Social Media Strategies
Funeral Websites
+ $3,500 - 6,500
» Most Google Friendly Sites
Online Marketing Plans for Funeral Homes
« Virtual Marketing Platform
« Social Media Strategy
+ PPC Campaign Management
Strategic Marketing Plans
+ Complete marketing audit

Training Workshops for Corporations & Clients

.

Preneedeferiols.com

Robin Heppell

Contact Information Websites

» robin@funeralfuturist.com <« www.FuneralFuturist.com
+ Toll Free: 800-810-3595 » www.FuneralGurus.com

» Direct: 250-744-3595 + www.PreneedReferrals.com

Social Media Profiles (connect with me)

» Facebook: http://facebook.funeralfuturist.com/
« Twitter: http://twitter.funeralfuturist.com/

* LinkedIn: http://linkedin.funeralfuturist.com/
« YouTube: http://youtube.funeralfuturist.com/

Preneedeferiols.com
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